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INTRODUCTION 

Congratulations & Welcome! 

You are holding the 7 keys to FINALLY getting some traction in your home 

business.  If you signed up for this free report, you’ve probably been though the 

same battles we found ourselves facing several years ago. 

But before we dive in, I want you to know that I understand exactly how frustrated 

you really are right now…and I want to tell you our story to hopefully make you 

feel a little better about your current position!  

Although I had prior experience in the network marketing industry, my wife 

Natasha found the industry in the fall of 2006.  I remember how excited she was 

when she joined her first network marketing opportunity.  It was like the “light 

went off” …she saw the tremendous potential that a network marketing business 

has to offer.   

I’m willing to bet that you felt the same way too, in the beginning… 

When she started, Natasha was EXTREMELY dedicated to building her business.  

She read the company training materials cover-to-cover the first day…then read 

them again and again.  She made a list of her warm market prospects, purchased 

business cards and a domain name.  My wife was READY for the customers to 

rolling in…or so she thought… 

She followed her upline’s instructions to begin by calling on her warm market.  

She called up college friends, high school friends, co-workers, relatives, neighbors, 

you name it!  Natasha ended up taking a co-worker to a hotel meeting, hosted a 

“grand opening” party at her house, and dutifully attended the company training 

calls.  Yet, my poor wife managed to only convince one person to join her 

business.   

Instead, she got rejected over, and over, and over again.  One of the most brutal 

rejections came from a friend who said that they were “surprised” that Natasha 

would be involved with one of those “illegal pyramid things.” (Some people just 

don’t know anything about legitimate network marketing opportunities.) That one 

really stung because my wife is an attorney… 
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Determined to succeed, she shook off the warm market rejections, and turned to 

the “cold market.”  Natasha designed a variety of flyers about our business and we 

spent countless nights (sometimes below freezing rainy ones) putting flyers on cars 

in movie theater parking lots, on apartment complex bulletin boards and in the mail 

rooms. 

Then she designed some snazzy “sizzle cards” which we put them all OVER town 

(grocery store shelves, public restrooms, inside magazines at bookstores, on gas 

station pumps, and in the tip tray after every meal at a restaurant).   It was insane! 

Total number of new customers after countless hours of effort…Zero. Zilch. Nada. 

Starting to sound familiar? 

Well, for most people all of that effort with no success would’ve discouraged them, 

but not us… 

We decided that if we wanted to succeed, we’d have to start shelling out more 

money.  So, we purchased classified ads in all of the college newspapers within a 

200 mile radius.  We purchased online classified ads and even joined forces with 

our upline in purchasing ad space on a billboard off the interstate.  

Then we purchased and cold-called a ton of “home business” leads that were 

supposedly HOT (and only had been given to a “few” people…ha ha ha).  

Total number of new customers after adding in this more “expensive” marketing 

strategy… Zero. Zilch. Nada. 

Seriously. 

The more “traditional” methods we tried at the suggetion of our upline, the more 

uncomfortable we felt. 

Why? 

Well, Natasha started thinking about her law practice, and how she was able to get 

people to pay her over $200 per hour for her advice.  (Hint: it isn’t by talking to 

everyone in a 3-foot radius about their legal problems)  
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That epiphany went hand-in-hand with a concept we discovered in January of 2007 

which was right around the time that we had sworn off the “traditional MLM 

sponsoring methods” preached by our upline…. 

ATTRACTION MARKETING 

What we’re going to reveal inside are the 7 fundamentals responsible for how 

Natasha and I went from rejection after humiliating rejection to sponsoring more 

than 150 people into our businesses. 

Attraction Marketing ISN’T rocket science, we promise you!  And best of all, 

we’re living proof that it works!  If you are sick of the old school rejection based 

methods that your sponsor keeps hounding you about, then print out this report, 

grab a highlighter and MAKE THIS THING GLOW! 

If you understand and implement these strategies, you can absolutely succeed in 

your home business! 

To Your Success, 

 

Rich Hazlett  
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Fundamental # 1   

Quit Chasing Prospects! 

Use Attraction Marketing instead of Distraction Marketing 

 

Let me guess… when you found the latest and greatest network marketing 

opportunity, your upline told you that all you needed to do is find X number of 

people, who then find X number of people, who also find X number of 

people…and before you know it your financial problems would be behind you… 

So,  in the beginning, you turned to your “warm market,” right? 

When you did that, were you then shunned from activities with your family 

members and friends because you just HAD to show them your latest and greatest 

opportunity every chance you get? 

 

Have your “home parties” caused you to become a member of the N.F.L. (No 

Friends Left) Club? 

 

Have you been banned from social media sites or forums because you sent too 

many emails or posts about your opportunity to everyone on the site …and as a 

result were considered to be a “SPAMmer”? 

 

Have you set up your email account to send an automated message to everyone 

who emails you (regardless of who it is) to tell them about your business 

opportunity? 

 

If you answered yes to any of the questions above, I hate to break it to you… 

You’ve been implementing “Distraction Marketing” techniques to build your 

business.   And if you’re reading this report, I’ll bet that you haven’t had very 

much success with those techniques… 

 

But lucky for you, thanks to a little thing called “Attraction Marketing,” the days 

of chasing uninterested prospects and cold calling are over!  

In case you’re not sure if you were in fact using Distraction Marketing, the sales 

process typically goes something like this: 

You introduce your family members or friends to your latest business with a great 

deal of enthusiasm, which is more often than not greeted with a great deal of 

resistance probably 9 times out of 10.  
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That’s the ratio that you can expect when using “distraction marketing” techniques.  

One out of ten  you talk to (or shall we say, “distract”) may be interested in joining 

your business…maybe two out of ten, if you are REALLY good.  

This leaves you with eight or nine family members, friends and coworkers who 

probably want to avoid you like the plague for the next month or so because they 

don’t want be pressured into joining your business.   

“Attraction Marketing” offers a much different process and outcome. 

Think about it…. Who do you want to do business with?   

The annoying person who calls you over and over again pestering you to join their 

latest business opportunity? 

OR  

A person who helped you solve some of the problems you were having in your 

business? 

My guess is that you want to do business with the person who helped you.   

Why? 

Because people are naturally attracted to leaders and those who solve their 

“problems.”   

When you are the person offering someone valuable information that can help 

solve a problem your prospects are having, you are establishing yourself as an 

“expert” and a leader.   

For example, Person A cold-calls you to set up an appointment for a financial 

planning consultation.  You meet Person B at the local Rotary Club after he or she 

gave an hour long presentation about what to look for when hiring a financial 

planner and provides you with a free financial planning tool.  When the time comes 

for you to create your financial plan, who are you going to call?  

If you’re like me, you’ll call Person B.  Why?  Because Person B gave you 

valuable information and didn’t “pitch” you on their services.  By approaching 

your prospects like Person B, your prospects can get to know you and trust you.  

As a result, they’ll likely want to do business with you as well. 
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The key is to be the HUNTED instead of the HUNTER! 

Back in the network marketing world, let’s say that you offer a prospect some 

FREE valuable information on how to grow their home business.  What do you 

think will happen when your prospect’s company goes out of business, their upline 

leaves, or their company gets terrible press coverage? Who are they going to turn 

to?   

YOU! 

By making yourself an indispensable source of valuable information, you will no 

longer waste your time with prospects that have NO desire to join your business. 

(Won’t that be a welcome change?)   

That’s because as an attraction marketer, the people that you do end up talking 

with will be far more interested in doing business with you… (Are you getting 

excited yet?) 

This whole concept of leading with free value was the first major shift we made 

that is directly responsible for our success with our home business.   

Suffice it to say, this Attraction Marketing thing really works…we speak from 

experience!  In fact, many times prospects didn’t even call us until AFTER they 

joined our business! (That REALLY threw our sponsor for a loop!)  

Here’s a true life example of how one guy used attraction marketing on us! 

When we first decided to implement our attraction marketing strategies, we wanted 

some information on the best marketing tools available on the internet.  There was 

a guy offering a free internet marketing training book that gave us some awesome 

tips.  He also held free weekly training webinars.  Not surprisingly, when he sent 

out an email telling us that he was joining a new company, and that he would work 

with us personally- you better believe that we joined his opportunity!   

The key concept that you must master is that with Attraction Marketing you lead 

with value and relationship building.  

 Now, if you’re anything like me, you are probably wondering how you’re going to 

make money by leading with free value and not your opportunity.  Hang onto that 

question- we’ll answer it in Fundamental #5. 
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You need to think of  an online attraction marketing system like a funnel.  You’ll 

stuff a ton of prospects into your funnel by giving away free valuable content, and 

as they work their way through the system, a percentage of those prospects will 

become customers. 

PROSPECTS 

 

                                                 

      CUSTOMERS 

 

 

The most important thing to understand is that you must implement a system that 

attracts prospects, allows them to get to know and trust you, and ultimately review 

your information and contact you when they are ready.  

Valuable 

Information 
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Now, when it comes to attracting prospects to your funnel, the Internet is your best 

friend! 

Why? 

Thanks to the Internet, prospects can research every detail of virtually any 

company in the world, with just the click of a button.  (And believe me, they do!)  

This paradigm shift has created an opportunity and a necessity for us to 

differentiate ourselves from the masses, while allowing us to expose our businesses 

to a much larger audience than ever before! 

In addition to researching opportunities, business owners are also on the Internet 

looking for ways to solve their home business dilemmas (you may very well be 

one of them).  So, as a provider of valuable information (and “problem solver”), 

you need to take your information to the web! 

But before you get started, there are a couple more key principles to success that 

you need to know so head to Fundamental #2! 
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Fundamental # 2  

Give Yourself a Reality Check— 

What It Takes To Succeed In This Business 

 

The success rate can be tremendous for those who use the Internet to market their 

business properly, but no matter what anyone tells you…  

There is NO quick and easy way to market your business without any effort. 

Let me save you thousands of dollars right now, by warning you that there are tons 

of “get rich quick” schemers peddling “amazing” quick-fix remedies to your 

internet marketing dilemmas. They will promise you: 

That you will get PPC Ads for 100% free with some crazy trick. 

That you can get thousands of “Free Links” to your website, for one small price.  

That you can buy a list of 100,000 e-mails for $99.    

The types of short cuts will almost always get you nowhere fast.           

The first thing you need to know is that you must devote: 

 

Time 

The length of time that it takes for you to begin seeing progress is proportional to 

the amount of time that you invest in working your business. If you choose to 

watch TV every night for 3 hours and only work your business for 1 hour every 

night, don’t be surprised if it takes you a while to get your business going. Commit 

to a specified and realistic amount of time to work your business each day.  

Make sure to follow through with your commitment. Set goals- both short term and 

long term, and write them down and put them in a place you will see them every 

day. Above all, be realistic about your expectations, if you are starting on the 

ground floor, you’ll need time to lay a solid foundation. 



©2011 Fast Forward Marketing, LLC.   12 
 

Next, you must invest a significant amount of: 

 

Effort 

What you’ll be doing for the next 6 months is laying the foundation for the 

potential of creating your financial freedom. 

For those who want a “quick fix” this may sound discouraging.  But, like I told 

you, there isn’t a quick solution… if there was, everyone would be a millionaire. 

There’s a reason less than 1% of the population has that kind of wealth; it takes 

extraordinary effort to build wealth from the ground up.  But, it certainly isn’t 

impossible and it isn’t rocket science… 

Not to worry, though. You can have people regularly contacting you ready to join 

your business within 6 months with moderate effort, and less than that if you give 

extraordinary effort.  If you honestly put in the time and effort, you could be 

getting checks in the mail within the first month like we did! 

Envision yourself pushing a boulder up a hill. For the first 6 months, that is what 

you will be doing. Just so there aren’t any surprises… 

You will wonder if this approach really works. 

You will probably work harder than you ever have before. 

You will feel like you’ll never make it to the top. 

After 6-12 months of consistent hard work, you will likely be on top of that hill, 

and then…. 

WATCH OUT! 

Picture yourself after all of that hard work, with your phone ringing off the hook 

with interested prospects calling about your business.  Imagine the number of 



©2011 Fast Forward Marketing, LLC.   13 
 

checks you receive in a month outnumbering the bills you receive.  You will begin 

to see that becoming financially free isn’t a dream, but instead is within your reach.  

Now, that’s not to say that you can just quit working 6-12 months into it, but you 

will feel like you are no longer pushing the boulder up the hill. Instead, you may be 

watching it tumble down that hill so fast that you couldn’t stop it if you tried! 

The third reality check is that you will have to spend some: 

 

Money 

If anyone tells you that you can become a millionaire without spending a dime, 

they are just plain lying.  Can you think of a single person who has built a 

successful business without spending a dime?  I can’t.  So, why should this be any 

different? 

It isn’t. 

We will share with you numerous free ways to market your business, but there are 

some things that you just can’t get for free.  You must be prepared to spend some 

money to build your business if you want to reach your goals. 

You also must be prepared to become a student again. You will constantly be 

learning new ways to market your business, leadership skills, and most 

importantly, life skills. 

 
Attraction Marketing Tip 

We suggest that you purchase a notebook.  In it, you may want to write down any 

important tidbits that you gather from this book, webinars, ebooks or blogs you 

read, forum posts you find, and any information you get from talking with fellow 

internet marketers.  Divide the notebook into 3 sections, these topics will mean 

more to you in the future, but for now, they are: 
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Advertising Ideas 

Search Engine Optimization 

Personal Development 

As you know from Fundamental #1, as an Attraction Marketer, you will be 

providing valuable information to business opportunity seekers.  So, what better 

way to compile this valuable information, than in your notebook? 

You can then refer back to the notebook for ideas for blog posts or emails that you 

will be sending to your list. 

We hope you are getting as excited as we are about getting your business going! 
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Fundamental #3 

 Build Your Personal Brand 

If you haven’t thrown this book in the trash by now, because Fundamental #2 made 

you mad, then you’re ready to learn the formula we’ve used to succeed in our 

home businesses!   

First, go to www.leadwhisperer.com/lwintro and check out the video on building 

your personal brand. 

Once you’ve finished watching the video, continue with this section. 

So, here’s a quick run-down of the some of the advantages of building your own 

personal brand within the first 3 months of building your online business: 

 1. People are looking to join leaders who can show them how to build their 

business successfully on the internet.  By using your own personally-branded 

website, and offering valuable information to your prospects, you will attract 

high-quality prospects to your business.  

 2. Having your own personally-branded website that offers prospects valuable 

training information provides you with the ability to attract people from a larger 

audience and will help you to build a bigger list than you could just promoting a 

specific program.  

Why? 

Not everyone is looking for an opportunity TODAY, but in a month or in a few 

months, they may be sick of their company and looking for an alternative.  

However, pretty much everyone (especially in this modern economy) is looking for 

a quicker way to succeed in their business.  So if you offer them valuable 

information on how to succeed in their business, they’ll want to join your list!  

3. By promoting your own personally-branded site, you put yourself in a position 

of power and shield yourself from the potential problems that can arise when 

the program you are promoting changes their comp plan, gets bad press, goes 

out of business, etc.   
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If you’ve been around the home business industry for any period of time, you 

know what I’m talking about here…  By promoting “You, Inc.”, you are able to 

truly build your own business without “putting all of your eggs in one basket”.  

If something bad happens with a program you are promoting, you can simply pull 

it out of your own system, replace it with another one and keep on moving forward 

with the promotion of “You, Inc.”, without having to completely start over with a 

“new” business.   

You can just keep on sending traffic to your site and keep converting sales without 

missing a beat. With your own system, you also own your list (your biggest asset), 

and don’t have to worry about losing all of your contacts.     

That’s HUGE!  Otherwise, if you’re only focusing on Company A, and you’re 

marketing Company A like crazy without having your own personal list… what 

happens to your income when Company A goes out of business?  Or your super-

recruiter upline leaves the company for greener pastures?  All of that hard work 

goes down the tubes.  Maybe you can get a few members of your downline to 

follow you to another company, but don’t bet on it! 

Take it from us…you NEED a personally branded list!
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Fundamental #4 

Create a List & Market to Your List With Valuable Information 

As you know from Fundamental #3, building your own personal brand is essential 

to longevity in this business because you will avoid starting over when you decide 

to leave your opportunity or your opportunity goes out of business! 

To create your list, you’ll need three things:   

 A Lead Capture Page  

 A Personal Story Page  

 An Autoresponder 

Lead Capture Page. I’m sure you’ve seen this a million times…but didn’t know 

what or why it is used… Well, the web page with the contact form is called a 

“Lead Capture Page”, a “Landing Page” or a “Squeeze Page”.  

 

 
 

The lead capture page is how you generate and collect information from qualified 

prospects.   People are very protective of their personal information, including their 

email address.  They aren’t just going to give it to anybody!  So, to get a visitor to 
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your site to agree to give you their contact information, you need to offer them 

something of value like a free report, which will encourage them to “opt-in” to 

your list. Here are a few tips about creating a lead capture page: 

 

 Your lead capture page should be SIMPLE.   

 

 Your sign up form should be “above the fold” (i.e. people don’t have to 

scroll down to see your form).   

 

 The less information that you require them to fill out, the higher your “opt-in 

rate” (the percentage of people who come to your site versus the ones that 

actually fill out and submit your form) will be.  So, I suggest asking for just 

their first name and their email address. 

 

Plenty of people ask them for their phone number, but this will decrease the 

opt-in rate.  While you are marketing to your list, you can always send them 

to another offer page which asks them to give their phone number.  Since 

they already know you, and you’ve been providing them valuable 

information, they are more likely to give up their phone number. 

 

 Ideally, you want to have your own product to give away at this point. If you 

don’t have your own product, you can start off by promoting an affiliate 

product (i.e., a Funded Proposal- See Fundamental #5) first, and then 

eventually create your own product to give away. 

 

Personal Story Page.  

A personal story or sales page will allow your prospects to get to know you after 

they have opted into your list.   Here’s an example of my personal story page:  

http://richhazlett.com/about/.  Here are a few hints to making your personal story 

page a success: 

 Lead with what YOU can do for your prospects.  

 Tell your prospects about how you got started in the industry 

 Include pictures of you, your family, your lifestyle, hobbies, etc. 

 Give some valuable “take aways” for your readers   

http://richhazlett.com/about/
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 Make sure to throw in some characteristics that make you a good person to 

do business with (i.e., experience you have, special talents, etc.)  But don’t 

just say something like (“you should do business with me because blah, 

blah, blah). You’ve got to be a little more subtle ;) 

Autoresponder. 

Nowadays, people communicate most frequently via email.  Individually sending 

out emails to hundreds and thousands of people is WAY too time consuming.  So, 

there’s a crucial tool you need…. it’s called an autoresponder. 

An autoresponder allows you to automatically email messages to your prospects on 

specified days.  Why is this important? 

Marketing studies show that a prospect needs to hear or see something at least 7 

times on average before they make a decision.  It follows up with your prospects 

over the course of a month, three months, or whatever amount of time you choose.             

So, you will need an Autoresponder that is loaded with follow-up messages so you 

can market and broadcast to your list over time.  This (along with a lead capture 

page) is one of those expenses that you just can’t avoid if you really want to 

implement an Attraction Marketing system.    

Our choice for an Autoresponder is Aweber (http://List.RichHazlett.com) and 

another one is GetResponse (http://www.GetResponse.com/index/richhazlett).  

The other great thing about autoresponders is that you can also “broadcast” to your 

lists (i.e., send out a message to thousands with the click of a button).  This is 

invaluable! 

With Aweber, for one monthly price you get an unlimited number of lists- and that 

is key because as you progress, you’re going to have several lists at once.  For 

example, we have a list of prospects that are interested in our home business 

opportunity, and we have another list for people who want information on how to 

build their home business.  We also have different lists for our different Google 

AdWord Campaigns. 

I know this is a whole lot of information to digest, and we remember how time 

consuming it was to figure this stuff out… so in The Lead Whisperer’s Guide to 

Attraction Marketing, we show you step-by-step how to set up a lead capture page 

and an email campaign through an autoresponder. 

http://list.richhazlett.com/
http://www.getresponse.com/index/richhazlett
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To recap, the process we used to help us create multiple streams of income is:    

 1. Build a list by offering FREE compelling information to the people in your 

target market. 

2. Build a relationship with the people on your list (Provide them free valuable 

training content) 

3. Market to your list over time and invite them to review your program and 

products. 

That’s it!  These steps are our secret Internet Success Plan.  They work…again and 

again when applied correctly. Now, you are probably wondering, “How do I even 

GET people on my list?” 

Well, there are TONS of ways to get people on your list, one way is through a 

Funded Proposal (Fundamental #5), another is your personal website/blog 

(Fundamental #6), and  yet another way is via various marketing tools 

(Fundamental #7). 
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Fundamental #5 

Get Prospects on Your List & Make $$ Quicker By Using A Funded Proposal 

Earlier I told you that you need to lead with value first.   

If you’re totally new to the concept of attraction marketing, there’s one really easy 

way to offer value and make money on the front end, and that is with a funded 

proposal.  As I said, ultimately you want to lead with your own free product and 

then offer your list a low cost product, but we know that takes time…so a funded 

proposal like an affiliate program is a great place to start. 

Why? 

One of the reasons people don’t succeed in network marketing is that they just 

don’t have to money it takes to properly fund a business.  While network 

marketing offers the opportunity for average people like you and me to own our 

own business, businesses typically do take some money to grow.   

If you want to talk to everyone in a three-foot radius, you can do that for free, of 

course.  But if you are like me, and you don’t want to do that, or you prefer to call 

leads or build your business on the Internet, you’re going to need a monthly 

marketing budget.   

The key here is you want to try to break even on the cost of your advertising by 

making money back from the sale of your own low cost product or a low cost 

product from an affiliate program.    

Funded proposals are a terrific mechanism for you to use to start making some 

advertising money to fund your business and generate prospects for your business.  

Even if you personally have enough money up front, chances are that someone in 

your downline won’t, and this is how you can teach them how to get their business 

started off right.  

The first obvious question is: What in the heck is a funded proposal? 
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A funded proposal is the process of selling an inexpensive but useful product on 

the front end to cover your advertising expenses, and then selling them on a higher 

cost product (your business opportunity on the back-end) on the back-end.  

A funded proposal can help those who may not have the money to promote their 

business at first, to make a little extra money so that they can stay in the business 

long enough to generate enough business to actually see the results of their hard 

work. 

8 Reasons To Have a Funded Proposal 

1. Advertising Money. By offering an inexpensive informational product, you will 

generate money to advertise your business.  For those who already have money to 

advertise, a funded proposal can reduce your advertising expenses to zero.   

 

For those who don’t have money to grow their business, you can begin generating 

a cash flow much quicker than you would just marketing your primary home 

business opportunity on the Internet because like I said earlier, there are a WHOLE 

LOT MORE PEOPLE like their home business opportunity for now, but are 

willing to shell out some $$ if you can help them increase their chances of 

succeeding in that business.  

2.  Be a Leader Not a Peddler.  With a funded proposal you can position yourself 

as a leader/expert, instead of being a pushy salesperson or peddler, like the 

majority of the other folks in the home business industry.   

Through an informational product, you’re offering prospects solutions to their 

problems. Your primary business opportunity is eventually a part of that solution.  

But you must begin to build trust and rapport with your prospects before you 

introduce them to your opportunity. 

3.  Education.  A funded proposal gives you the opportunity to educate yourself 

and your prospects. Educated leaders are able to provide more value, so they get 

more prospects.  Educated prospects make far more valuable team members, who 

eventually become educated leaders.  This positive cycle will then repeat itself 

over and over again.   
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Speaking of education, Congratulations!  If you’ve made it this far, you know more 

than probably 90% of home business owners.  Share with them some of the stuff 

you’ve just learned, and voila! You’re providing value! 

4.  People are always looking for information to solve their problems.  This 

means a never-ending supply of free leads.  Want to know how valuable that is? 

Just ask the guy who is spending $5 or more to purchase a generic business 

opportunity lead!   

5.  You Will Attract Your Target Market.  If a person is purchasing a product 

related to network marketing, you already know two important things about them:  

1) They believe in the business model (which if you’ve dealt with the “pyramid 

scheme” objection by prospects, you know what a relief that is).   

2) They are a buyer not a tire-kicker.  This means that they are far more qualified 

than the person who clicked a button that said “I want to make extra money” 

(which is what you get with typical generic business opportunity leads).   

That’s why current network marketers should be your primary target market.  

You can’t reach your target market through selling your primary business 

opportunity upfront because that would put them on the defensive about their 

product.   

Instead, you need to offer them a solution to their business problems.  They then 

will look more favorably upon you, and will be more inclined to see what you have 

to offer (i.e., your business opportunity) when the time is right for them.  

6.  Sponsoring a customer is easier than trying to sponsor a complete stranger.  

Instead of trying to push your business opportunity on a prospect at the beginning, 

by selling them an inexpensive information product filled with valuable advice to 

help solve their problems, you’ve established trust with your customer.  As a 

result, they’ll be much more inclined to seriously consider your opportunity. 

7.  Positive Cash Flow. By having a funded proposal, you can teach your own 

team members how they can get into a positive cash flow faster than just having a 

high-end product.  Marketing a low-priced informational product first, funds your 

advertising expenses, which helps get your team members into a positive cash 
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flow.  This in turn boosts your team member’s confidence.  Confident business 

builders are much more productive than discouraged ones.   

8.  Make Money Even if People Don’t Join Your Business. Even if your 

prospects don’t join your program, you can money by providing them information 

that is beneficial to them and/or helps solve a problem they are having. It’s the 

ultimate win- win situation!  Think about it… how much money were you being 

paid to be rejected?  With a funded proposal, even if a prospect says “no” to your 

business opportunity, they may say “yes” to purchasing a product from you to help 

them in their current business! 

Below are a couple of the funded proposals that we used to make thousands of 

dollars to fund our marketing efforts. 

But just know that no matter which one you choose, once you purchase their low-

cost product and therefore qualify to become an affiliate, the programs offer: 

 Lead Capture Page offering a free product 

 Constant stream of emails following up with your prospects 

 A back office with all of your prospects’ contact information 

 Pre-made advertisements for you to use to promote the products 

 Training on how to market your affiliate link. 

For a robust funded proposal offer, check out this great attraction marketing 

system:  http://TheFastForwardBlog.com/system/ 

 With this system, you have the unique ability to integrate your own 

autoresponder into the system.  This is a big change from Magnetic 

Sponsoring and the Renegade System options listed below, because although 

you have the ability to export your prospects to an excel spreadsheet with 

them, most autoresponder services won’t let you just import the excel 

spreadsheet of leads into your autoresponder without forcing the leads to 

“opt-in” to your new list. 

 

  With the system, you also have the ability to customize your lead capture 

page with your own video OR you can just use the ones that they system 

provides (there are multiple options available). 

http://thefastforwardblog.com/system/
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 It also offers the potential to earn multiple income streams through various 

affiliate products.   

 The system has an ongoing monthly fee, so you also have the ability to earn 

a residual income stream from the people that you refer to the system. 

To give away a free 7 day video boot camp series using a system with no 

monthly fee, use Magnetic Sponsoring: http://sponsoringtips.richhazlett.com
1
 

 

Mike Dillard’s Magnetic Sponsoring system teaches the basics of attraction 

marketing.  This is invaluable for beginners who are trying to understand how and 

why they should market their business on the Internet.  It includes a lot of great 

information about leadership qualities necessary to succeed, the psychology of 

attraction marketing, and explains the concept of a funded proposal (far better than 

I did). 

The low-cost product you can offer after you make your purchase is his Magnetic 

Sponsoring book, which retails for $39.95.  You make $20 off of each sale of the 

book.  The great thing about Mike’s system is that he is constantly launching new 

products and will follow up with your prospects about all of his latest and greatest 

products while offering valuable free tips, which means that you can make a lot of 

money in affiliate sales! 

To give away a free eBook like the one below use Renegade Network Marketer: 

http://manifesto.richhazlett.com/ 

                                                             
1 I’m sure you probably realize this, but to make the FTC happy, we must officially disclose to you that we will 

make a commission if you choose to purchase a product through this or any of the affiliate links in this report.   

That’s how we pay the bills and we truly appreciate your support!   

http://sponsoringtips.richhazlett.com/
http://manifesto.richhazlett.com/
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Ann Sieg offers the Renegade System for $67 which includes: 

 The 143 Page Renegade Network Marketer Manual  

 FREE Bonus #1: Lifetime Access To The FULL Renegade Network Marketer 
Backend Lead Generation System  

 FREE Bonus #2: Selling Without Being A Salesperson: The Surprising Keys 

To Fearless Comfort On The Phone  

 FREE Bonus #3: Virology: The Secret Science Of Viral Marketing 

 

  



©2011 Fast Forward Marketing, LLC.   27 
 

Fundamental #6 

Create a Personal Blog/Website 

In keeping with Fundamental #3, the hub of all of your activities on the Internet 

must be your personal blog.   

There are tons of free blog platforms out there.  One of the most popular is 

www.blogger.com.  I would also recommend that you purchase a Domain Name 

like www.yourname.com at GoDaddy.com and forward that address to your blog.    

In the Lead Whisperer’s Guide to Attraction Marketing, we teach you step-by-step 

how to forward a domain name and set up your blog. (You can get access to it 

here: http://LeadWhisperer.com/special/ ) We also share our favorite blog 

platforms along with the crucial elements of every blog. 

Here’s a sneak peak at some of those elements: 

1. Your Picture (people want to see the face behind the name. ) 

 

2. Share Your Personal Story.  On your blog, you should share your personal 

story.  By having a personal story, you are allowing your prospects to get to 

know you.  This is vital to the attraction marketing process. 

 

3. Provide Valuable Content.  On your blog, you will create posts (articles) 

that give your readers valuable content.  For an example of my personal 

blog, visit: http://richhazlett.com/ 

 

4. Monetize Your Blog!  You should also put a banner ad on your blog with 

your funded proposal(s).  I personally think that your main personal blog 

shouldn’t be littered with tons of ads- but it’s up to you!  

 

5. Newsletter Sign Up Form:  If you’ve got an autoresponder like AWeber, 

you can typically put a form for your readers to sign up for your mailing list.  

This is crucial (We show you how to set up an autoresponder in the Lead 

Whisperer’s Guide to Attraction Marketing) 

 

6. RSS Feed.  Make sure you include an RSS feed so that your readers can 

keep up with your latest posts. 

http://www.blogger.com/
http://www.yourname.com/
http://leadwhisperer.com/special/
http://richhazlett.com/
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Fundamental #7 

 

Incorporate Free/Paid Traffic Generation  

Methods to Build Your List 

 

In the beginning, it will take some time for you to fill your attraction marketing 

funnel and begin to see results from your efforts.  The great news is that over the 

years, some of the brilliant minds in the internet marketing industry have created 

some ridiculously low-cost methods of attracting quality traffic to your site.  Some 

of the methods you are going to be learning are actually FREE. 

There is something you should note though:  There isn’t a “Magic Bullet” when it 

comes to succeeding in your business… 

Creating Free Traffic Requires Time.  

Paid Traffic Requires Money.   

With these two methods you’ll be using some different tactics to attract prospects 

to your list, but no matter how you get them into your funnel, you will 

communicate with your prospects on an ongoing basis using your Autoresponder 

as you work to get them to know, like and trust you.  

This process of building trust will naturally happen as you continuously offer them 

valuable information that helps solve their main problems.  Over time, they will 

begin to see you as an expert who can help them accomplish their goals.                   

Now, when it comes to solving problems, you need to know that in the network 

marketing industry, there are three main things that most home business owners 

want to know: 

1. How to get more leads 

2. How to sponsor more people 

3. How to make more money (This one is probably the biggest hot button. 

After all, the point of learning the first two is to ultimately make money.) 

Regardless of whether you choose to use Free Traffic (the content-based approach) 

Paid Traffic (the advertising approach) to attract leads into your funnel, you’ll 
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ensure a MUCH greater level of success if you make sure that you address one or 

more of those key desires in ALL of your marketing!  

Ultimately, I believe that incorporating both free and paid marketing methods will 

allow you to accomplish the greatest level of results, but you can choose either and 

do very well. I know of one 7-figure earner who still hasn’t set up a blog yet, and 

there are other people I know of who have had incredible success using free 

content on blogs and videos to build their list.  

When my wife and I started building our business together, we both sort of 

gravitated to the strategies that we each liked the most.  Natasha loves to write, so 

she was off to the races with her blog and writing articles (Free Traffic/Content 

Approach).  

Being a little impatient, I started looking for way to advertise and was able to start 

generating leads quickly through pay per click advertising and placing solo ads in 

ezines (Paid Traffic/Advertising Approach).  

In the beginning, I was generating leads on a consistent basis and my wife was 

working away writing blog posts and articles but not really getting any results. 

This process continued throughout the first couple of months that we were working 

together.  

Eventually, my wife started getting a few leads coming in every once in awhile. 

Then it happened.  It was as if she had been pushing a boulder up a mountain for a 

few months and she had finally reached the top.  You know what happens when 

you push a boulder up and over a hill…Watch Out!  

Once things “clicked” and Natasha’s content was picked up by the search engines 

things started rockin’.  She became one of the top affiliates for Mike Dillard’s 

Magnetic Sponsoring and Ann Sieg’s the Renegade Network Marketer.  

Leads started to come in on top of the ones I was generating with my paid 

advertising efforts… soon more affiliate sales started popping and people started 

calling and e-mailing us wanting to know more information about our business.   

Based on what we had studied about attraction marketing, these were results that 

we knew were supposed to be possible, but once it actually started happening, it 

was still a little hard to believe!  
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From that point forward, things started getting even more exciting... Not only were 

people contacting us to ask us questions about our business, people started just 

joining our business without even talking to us!   

I remember one time in particular, when Natasha and I were out running errands 

and our sponsor called us and said, “Congrats on the new person you sponsored, 

what’s their story?” 

We said “We’re not sure; we haven’t ever spoken to them. I guess we better make 

a phone call and find out.”  Our sponsor was shocked and puzzled! He actually 

thought it was a mistake at first!  He assured us the person would be placed on the 

“correct team” shortly.  It was no mistake! It happened again, again and 

again...much to our sponsor’s disbelief! 

Anyways, back to the free versus paid lead generation methods….The great thing 

about paid traffic is that you can begin to generate results almost immediately.  So 

if you have the budget to start advertising once you have your system put together 

you will be off to the races.  

Don’t worry if you’re not in a position to start spending money on advertising 

though because there is plenty of information on the internet the various tools you 

can use.  Below is a list of tools you should consider using.   

If you want more detailed step-by-step guidance for setting up an attraction 

marketing funnel using a bunch of strategies that may take some time on your part 

but won’t cost you a bunch of money, then you may be interested in The Lead 

Whisperer’s Guide to Attraction Marketing (link is on page 33) 

For some tools that you can use right now, here are our personal favorite  free lead 

generation sources:  

 Hub Pages (www.hubpages.com) 

 Squidoo (www.squidoo.com) 

 YouTube (www.YouTube.com) 

 Twitter (www.Twitter.com) 

 Facebook (www.Facebook.com) 

 ListJoe (www.listjoe.com) 

 Back Page (www.backpage.com) 

 Blogs (www.blogger.com) 

 Forums (www.warriorforum.com, 

www.betternetworker.com , 

www.conqueryourniche.com) 

 Article Marketing 

(www.ezinearticles.com; 

www.articlesbase.com 

Paid Sources: 

http://www.hubpages.com/
http://www.squidoo.com/
http://www.youtube.com/
http://www.twitter.com/
http://www.facebook.com/
http://www.listjoe.com/
http://www.backpage.com/
http://www.blogger.com/
http://www.warriorforum.com/
http://www.betternetworker.com/
http://www.conqueryourniche.com/
http://www.ezinearticles.com/
http://www.articlesbase.com/
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 Google AdWords (www.adwords.com) 

 Yahoo/MSN Pay-Per-Click 

 Ezine Solo Ads 

Fundamental #8 

Introduce Your Prospects to Your Business Through a  

Marketing System at the RIGHT Time. 

Now, once you’ve started building your list, you’re obviously going to need some 

way to show your prospects your primary business opportunity!  This is where 

your marketing system comes into play. 

You MUST have a solid marketing presentation with all of the information your 

prospect needs to know about your opportunity.  Otherwise, you’re going to be 

wasting a ton of time “showing” your business opportunity instead of spending 

time filling your funnel with prospects. 

With the right internet marketing system in place, you don’t have to worry about 

driving your prospects to hotel meetings or drawing circles on napkins at a coffee 

shop to “show the plan”. (After all, this is supposed to be a home-based business, 

not a hotel-based business.)  

 

Once you have a list, you need to start directing them to your marketing site to get 

all of the information they need about your primary business opportunity.   

 

BE CAREFUL THOUGH! 
 

Just because they agreed to be on your list, doesn’t mean they want daily emails 

about your primary business, unless they signed up for your list seeking 

information about it.  In fact, the fastest way to ensure that you have a totally non-

responsive list is to only send out offers about your business or other products.  

You need to indirectly show them your business (for example, under your 

Signature in your email, put (“Learn How I Make Money While I Travel” with a 

link to your site) or introduce your business as a “launch” around specific periods 

of time such as holidays, your anniversary in your business, etc.  Or even just have 

a link to your funded proposal site after your name. 

  

Back to your marketing system… 

 

http://www.adwords.com/
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If you use this method, you presentation does the heavy lifting for you- so you are 

just there to “clarify” the information and answer any questions they may have 

once they have reviewed everything.  

 

That’s much easier than trying to explain the business to someone, especially when 

you are new to the business yourself! 

Unfortunately, most companies’ marketing presentations do not offer two of the 

critical elements we need as Internet network marketers.   

They don’t typically offer a personalized lead capture page, and an auto responder 

loaded with your personalized messages, which is why it is important to find a 

team that has one in place or utilize an attraction marketing system that you can 

brand to yourself and link to your own auto responder.                  

To recap, your marketing system for your primary business should have the 

following components: 

1- A Lead Capture Page. 

2- A series of customizable pre-written messages that follow up with your 

prospects over time.  

3- A duplicable system for your downline. 
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PUTTING IT ALL TOGETHER 

 
Our Secret Recipe 

Now I want to leave you with a tangible action plan to work on over the next few 

months to set up your very own attraction marketing funnel. This isn’t just some 

random plan…these are the steps WE actually took which resulted in over 150 

people joining our businesses (many of whom joined without even speaking with 

us!) 

1. Select your funded proposal program.  

 

2. Set up your blog with you personal story page. (When you first start out, to 

begin making some money you should include a banner ad on the side of 

your blog for your funded proposal) 

 

3. Set up a form on your blog with your autoresponder to start collecting 

information for your newsletter subscribers. 

 

4. Write a series of emails filled with valuable content.  Your signature should 

have a link to your funded proposal program like this: 

To Your Success, 

Your Name Here 

To learn how I (insert compelling reason to buy your program) visit  

www.myfundedproposal.com 

5. Set your emails to go out on a staggered basis (if you only have a few 

messages, send 2 per week, and as you have more, increase the frequency) 

 

6. Select the traffic sources that suit you best, and start driving traffic to your 

blog.  If you are doing Paid Traffic, this likely means setting up your PPC 

campaigns.  If you prefer Free Traffic, you’ll need to start writing blog 

posts, shooting videos, and/or getting busy on the social networking sites. 
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7. Make sure you have your primary opportunity marketing system in place.  If 

your company doesn’t offer one, you’ll need to set one up to explain your 

opportunity to your prospects (and of course, get it approved by your 

company). 

 

8. Pick another traffic generation method or educate yourself on new methods 

of increasing traffic with your current source. 

 

9. Set up your own lead capture page with a compelling headline to start 

building your very own list and then create an email campaign to offer 

valuable content and to market to your list over time. 

 

10.  Create your own FREE product to give away to your prospects.   

 

11.  Create your own low cost product to sell to your list. 

 

12.  As you become more experienced, create higher-end products to sell to your 

list.      

Imagine…with a list of 1,000s prospects that you are marketing to…you could 

send out an email blast with a special product offer (your own or one for the 

system you use) and possibly make sales because you have an interested list of 

potential consumers that have gotten to know, like and trust you. 

Even better…imagine how many interested leads you’ll have when you send out 

an email to that list with your latest product launch for your primary business 

opportunity! If you’ve been consistently providing valuable content to your list, 

people will have a different level of respect for you and your business.  
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FINAL WORD 

We hope that this report has given you a tangible roadmap to get you started out on 

the right foot with your home business.  Remember that it took us MONTHS to 

learn and implement this information- so don’t get discouraged or overwhelmed.  

Just take it ONE STEP AT A TIME!! 

One last piece of advice…don’t think for one second that you don’t have enough 

“valuable” information to offer a prospect (even if you are a beginner).  If you’ve 

read through this report, you know more than 90% of most home business owners!  

So start sharing with them some of the concepts you’ve learned in here and you’re 

well on your way! 

If you are interested in step-by-step training on how to implement each of the steps 

above and how to set-up and use many of the traffic generation methods I shared 

with you in this report, then check out The Lead Whisperer’s Guide to Attraction 

Marketing by visiting http://LeadWhisperer.com/special/  for a very special offer! 

  

http://leadwhisperer.com/special/
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IMPORTANT- PLEASE READ!!! 

DISCLAIMER AND TERMS OF USE AGREEMENT 
 

 

This information should never be used in place of the resources or recommendations made by 

your company, but rather to supplement them. Below are some things that must be kept in mind 

regarding the use of the Book and the accompanying material  

  

THESE TERMS AND CONDITIONS OF USE (TERMS) GOVERN YOUR USE OF THE 

ATTRACTION MARKETING MANUAL AND THE ACCOMPANYING MATERIALS 

(HEREINAFTER THE “BOOK”) ALONG WITH WWW.LEADWHISPERER.COM 

(HEREINAFTER THE “SITE”) AND ANY AND ALL OTHER WEB SITES OWNED OR 

OPERATED BY FAST FORWARD MARKETING, LLC, RICH AND/OR NATASHA 

HAZLETT (collectively the “COMPANY”). BY ACCESSING THIS BOOK AND/OR SITE, 

YOU ARE ACKNOWLEDGING YOUR ACCEPTANCE OF THESE TERMS AND 

CONDITIONS. THESE TERMS ARE SUBJECT TO CHANGE BY THE COMPANY AT 

ANY TIME IN ITS DISCRETION, AND YOUR USE OF THIS SITE AFTER SUCH 

CHANGES ARE IMPLEMENTED CONSTITUTES YOUR ACKNOWLEDGMENT AND 

ACCEPTANCE OF THE CHANGES. 

  

2) Your use of the content of the Book and Site is done at your sole discretion.  In using the 

content of this Book and Site, you acknowledge that the Company will NOT be held liable for 

any situation arising out of the misuse of the Book and/or Site. 

 

3) The author and publisher of the Book and Website have used their best efforts in preparing 

these Training Materials.  The author and publisher make no representations or warranties with 

respect to the accuracy, applicability, fitness, or completeness of the contents of the Book and 

Site.  The information contained in the Book and Site are strictly for educational purposes only.  

Therefore, if you wish to apply ideas contained in the Book and Site, you are taking full 

responsibility for your actions. 

 

4) EVERY EFFORT HAS BEEN MADE T O ACCURATELY REPRESENT THIS PRODUCT 

AND ITS POTENTIAL.  ALTHOUGH THIS INDUSTRY IS ONE OF THE FEW WHERE 

ONE CAN WRITE THEIR OWN CHECK IN TERMS OF EARNINGS, THERE IS NO 

GUARANTEE THAT YOU WILL EARN ANY MONEY USING THE TECHNIQUES AND 

IDEAS IN THE BOOK AND/OR SITE.   

 

5) ANY CLAIMS MADE OF ACTUAL EARNINGS OR EXAMPLES OF ACTUAL 

RESULTS CAN BE VERIFIED UPON REQUEST. 

 

6) YOUR LEVEL OF SUCCESS IN ATAINING THE RESULTS CLAIMED IN THE BOOK 

AND/OR SITE DEPENDS ON THE TIME YOU DEVOTE TO THE PROGRAM, IDEAS 

AND TECHNIQUES MENTIONED, YOUR WORK ETHIC, YOUR FINANCES, 

KNOWLEDGE AND VARIOUS SKILLS. SINCE THESE FACTORS DIFFER ACCORDING 

TO INDIVIDUALS, WE CANNOT GUARANTEE YOUR SUCCESS OR INCOME LEVEL.  

NOR ARE WE RESPONSIBLE FOR ANY OF YOUR ACTIONS. 

http://www.leadwhisperer.com/
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7) MATERIALS IN THE BOOK AND/OR SITE MAY CONTAIN INFORMATION THAT 

INCLUDES OR IS BASED UPON FORWARD-LOOKING STATEMENTS WITHIN THE 

MEANING OF THE SECURITIES LITIGATION REFORM ACT OF 1995.  FORWARD 

LOOKING STATEMENTS GIVE OUR EXPECTATIONS OR FORECASTS OF FUTURE 

EVENS.  YOU CAN IDENTIFY THESE STATEMENTS BY THE FACT THAT THEY DO 

NOT RELATE STRICCTLY TO HISTORICAL OR CURRENT FACTS.  THEY USE WORDS 

SUCH AS “ANTICIPATE,” ESTIMATE,” EXPECT,” PROJECT,” “INTEND,” “PLAN,’ 

“BELIEVE,’ AND OTHER WORDS AND TERMS OF SIMILAR MEANING.  

  

ANY AND ALL FORWARD LOOKING STATEMENTS HERE OR ON ANY OF OUR 

SALES MATERIAL ARE INTENDED TO EXPRESS OUR OPINION OF EARNING 

POTENTIAL.  MANY FACTORS WILL BE IMPORTANT IN DETERMINING YOUR 

ACTUAL RESULTS AND NO GUARANTEES ARE MADE THAT YOU WILL ACHIEVE 

RESULTS SIMILAR TO OURS OR ANYBODY ELSE’S.  IN FACT, NO GUARANTEES 

ARE MADE THAT YOU WILL ACHIEVE ANY RESULTS FROM OUR IDEAS AND 

TECHNIQUES IN OUR BOOK AND/OR SITE. 

 

8)  PEOPLE WHO USE OUR SERVICES, PRODUCTS, BOOK AND/OR SITE ARE 

ADVISED TO DO THEIR OWN INVESTIGATION WHEN IT COMES TO MAKING 

DECISIONS AND ALL MATERIAL, INFORMATION, SERVICES, AND PRODUCTS 

THAT WE HAVE PROVIDED SHOULD BE VERIFIED INDEPENDENTLY BY YOUR 

OWN HIGHLY QUALIFED PROFESSIONALS. OUR MATERIAL, SERVICES, AND 

PRODUCTS ON THIS SITE SHOULD BE CONSIDERED CAREFULLY AND 

EVALUATED BEFORE MAKING A DECISION, ON WHETHER TO RELY UPON THEM. 

 

9) YOU COMPLETELY AGREE THAT OUR COMPANY IS NOT RESPONSIBLE FOR 

YOUR FAILURE OR SUCCESS OF YOUR ACTIONS RELATING TO ANY MATERIAL 

PRESENTED BY OUR COMPANY, OR OUR COMPANY SERVICES OR PRODUCTS IN 

CONNECTION WITH A DESCRIPTION OF POTENTIAL EARNING OR FINANCIAL 

PERFORMANCE. 

 

10) WE MAY MAKE A COMMISSION IF YOU CHOOSE TO PURCHASE PRODUCTS 

THROUGH SOME OR ALL OF THE LINKS PROVIDED IN THIS BOOK AND OR SITE.  

BY CHOOSING TO PURCHASE A PRODUCT THROUGH ONE OF THESE LINKS, YOU 

ACKNOWLEDGE THAT YOU ARE AWARE THAT WE MAY RECEIVE 

COMPENSATION AS A RESULT OF YOUR PURCHASE. 

 

11) You acknowledge and agree that all materials contained in the Book and the Site are 

proprietary and constitute valuable intellectual property owned by the Company or others who 

have licensed use of such materials to the Company. You acknowledge and agree that as such, 

You may only access, view, download, receive and otherwise use the materials available in the 

Book and Website only as authorized by the Company. 

 

12) The Company disclaims any warranties (express or implied) merchantability, or fitness for 

any particular purpose.  The Company shall in no event be held liable to any party for any direct, 
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indirect, punitive, special, incidental or other consequential damages arising directly or indirectly 

from any use of the Book and/or Site, which is provided “as is,” and without warranties. 

 

13) As always, the advice of a competent legal, tax, accounting or other professional should be 

sought. 

 

14) The Company does not warrant the performance, effectiveness, or applicability of any sites 

listed or link to in this Book or on the Site. 

 

15) All links are for information purposes only and are not warranted for content, accuracy, or 

any other implied or explicit purpose. 

 

 

THE LEAD WHISPERER’S GUIDE TO ATTRACTION MARKETING, the 

SITE and all related materials are © copyrighted by Fast Forward Marketing, 

LLC and Rich Hazlett.  No part of the Book or Site may be copied, or changed 

in any format, sold, or used in any way other than what is outlined within this 

Book under any circumstances. 
 

16) These terms and conditions are to be governed and construed by Idaho law. The application 

of the United Nations Convention of Contracts for the International Sale of Goods is expressly 

excluded. In the event of a dispute arising out of or relating to these terms and conditions, or 

your use of or access to the Site, arbitration must be brought through the American Arbitration 

Association in the City of Boise, Idaho.  

17) If the Site enables you to share information with other Subscribers, you agree not to submit, 

publish, or display on the Service any defamatory, inaccurate, abusive, threatening, racially 

offensive, or illegal material. Transmission of such material that violates any federal, state, or 

local law is prohibited and is a breach of this Agreement. You agree not to engage in advertising 

to, or solicitation of other Subscribers to buy or sell any products or services through the Website 

without prior written consent. You are responsible for information you send, or display through 

the Site even if a claim should arise after termination of service. All messages shall be deemed to 

be readily accessible to the general public. Do not use the Site for any communication for which 

the you intend only the sender and the intended recipient(s) to read. Notice is hereby given that 

all messages entered into the Site can and may be read by the operators of the Site, whether or 

not they are the intended recipient(s). 

 


