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Module 7- Building a List 
 
Want to know the secret to making a FORTUNE online?  Here it is… 
 

The money is in your list. 
 
Sadly people continue to give away their hard earned leads to their 
MLM or Affiliate Programs.  I know…I did it too. 
 
Here’s the deal.  It’s well documented in the business world that if a 
company wants to increase its profits, it needs to sell more stuff to its 
existing clients/customers.   
 
The reason is very simple.   
 
It costs money to bring someone new through the door because the 
business has to advertise, right?   
 
Instead of spending money to advertising to people who may or may 
not be interested in what you’re offering, take the time to offer more 
stuff to the people who have already raised their hand and indicated 
that they want what you’re offering by choosing to purchase 
something from you, or even just by opting-in to your list by taking 
advantage of your “free offer”.   
 
By creating a list, you have a group of people that you KNOW are 
interested in hearing more from you.   
 
The bottom line is this: if you don’t have a list, you’re leaving a 
boatload of money on the table.   
 
You must have a list if you want to make money online.    
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How Do I Create a List? 
 

To create a list, you need an autoresponder.   
 
 

An autoresponder is a tool that allows you to “capture” people’s 
contact information through a lead capture form and then you can 
correspond with those people automatically through pre-programmed 
follow-up messages.   

 
Below is a sample of a lead capture form that I use on my blog. 

 

 
 

So, for example, you can set up a week’s worth of messages in your 
autoresponder and when a lead opts-in to your lead capture form, he 
or she will receive one email each day for a week in the order that 
you specify.  These are known as Follow-Up Messages. 

 
You also have the ability to send out a Broadcast to your list, which 
means you can write and send one message to your entire list (or 
multiple lists if you have them). 
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This is the secret (or not so secret tool) that every Internet marketer 
uses.  It’s the only way that you’ll be able to communicate with the 
thousands and thousands of people who will want to receive your 
information!   

 
How Do I Get A Lead to Opt-Into My Form? 

 
Typically, most people aren’t a big fan of giving out their personal 
information like their email address or phone number.   

 
So, in order to get a visitor to give you permission to send them 
information, you need to give them something of value.  This is 
known as a Free Offer or Ethical Bribe.  We’ll talk more about that in 
advanced program modules. 

 
You can ask for any amount of information in your opt-in form.  You 
can ask them only for their name, or their name and email address or 
even their phone number.  The sky’s the limit. 

 
There is a catch, though.   
 
When you’re deciding what information you want to require in order to 
receive your free offer, keep in mind that the more information that 
you ask for, the lower your opt-in rate.   

 
However, the more information you require the better the lead will be, 
so what you require is truly a business decision you need to make. 

 
I typically only require a name and email address and give the option 
to leave a phone number. 
 

What’s an Opt-In Rate 
 

This is a very important figure that you’ll want to keep track of when 
you’re marketing online.   
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This is the number of people who choose to “opt-in” for your offer 
divided by the number of people who have viewed your opt-in form.   

 
Number Who Opt-In 
Number of Visitors to Your Site = Opt-In Rate  

 
A good rule of thumb to measure the success of your opt-in form is 
this:  a minimum acceptable opt-in rate for a blog is around 2%.  A 
minimum opt-in rate for a lead capture page is 10%. 
 
Why do you care about that figure?  Well, if your objective is to 
generate leads and grow a big list, then you want a big number of 
your visitors becoming a lead, right?   
 
So, if your opt-in rate for your blog is only .5% that means that only 5 
out of 1000 visitors is joining your list.  If your opt-in rate is 5%, that 
means 50 out of those 1000 visitors are joining your list. The higher 
the number joining, the better! 

 
What Do I Say To My List? 

 
You should assume that your lead has opted-in to several other lists 
and that their inbox is overflowing with messages.   

 
You need to give them a compelling reason to open your email. The 
easiest way to do this is to have an interesting subject line.   

 
There’s one great resource that I discovered to determine how 
compelling your subject line is, it’s the Emotional Headline Analyzer 
and it’s totally free: 

 
http://www.aminstitute.com/headline/ 

    
Why emotional?   
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Well, emotions sell! 

 
The other way to ensure that your message is opened is by providing 
valuable content.  One of my blog readers said this:  

 
I get a lot of emails every day. Many I delete. But if it says  

“From Natasha Nassar” I open it and read it! I know  
it will be of value and something I NEED to read. 

 
This is what you need to aim for.  Even if your subject line totally 
stinks, if you always deliver the goods (by giving valuable 
information), your email will get opened.  

 
But, a Subject Line and Good Content Aren’t Enough 

 
You can’t write good autoresponder messages without a plan.  You 
should have a plan for what messages your leads receive and when 
and how often they receive them.   

 
You want to take your leads through your marketing funnel.    

 
So, for example, let’s say that you are offering a 3-day video course, 
and you also have a low cost product, a more pricey consulting 
package, a mid-priced MLM opportunity and then a top-tier 
opportunity.   Your follow-up series may go something like this: 

 
Day #1: Free Offer Video Day 1 

Day #2:  Free Offer Video Day 2 

Day #3:  Free Offer Video Day 3 

Day #4:  Valuable Content + Offer Low Cost Product 

Day #5:  Valuable Content + Offer Low Cost Product 
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Day #6:  Valuable Content + Offer Consulting 

Day #7:  Valuable Content + Offer Consulting 

Day #8:  Valuable Content + Offer High-Cost Product 

Day #9:  Valuable Content + Offer Mid- Cost Product 

 
Which Autoresponder Should I Pick? 

 
There are a ton of autoresponder services out there.  Aweber, 
iContact, GetResponse, Mail Chimp are just a few of them.  

 
I’ve personally used Aweber for years and have been very satisfied.   
 
Most top marketers recommend Aweber.  

 
One bit of advice... 
 
An autoresponder is holding your most valuable business asset, 
your list.  Like a fire extinguisher, this is not one of the things where 
you want to try to save a buck!  

 
You should pick a good autoresponder and stick with it.   
 
Moving your list doesn’t work well…I know, I tried.  Do not make the 
same colossal mistake I did!   

 
Aweber typically offers a $1 free trial, and after the trial, the basic 
package is $19.99 per month.  This is money well-spent! 

 
But…My Company Gave Me A Lead Capture Page 

 
How kind of them!   

 
Seriously, though, if you’re generating leads into the company 



	  

Module	  7-‐	  List	  Building	  
	  
©2011-‐2012	  Fast	  Forward	  Marketing,	  LLC.	  	  All	  Rights	  Reserved.	  	  This	  document	  may	  not	  be	  
distributed	  in	  an	  form,	  electronic	  or	  otherwise	  without	  the	  written	  consent	  of	  Fast	  Forward	  
Marketing,	  LLC.	  	  	  
	  

-‐7-‐	  

marketing page, you just gave those leads away to your company.   
 

If you decide to switch companies in the future your company 
typically owns those leads, not you.   

 
Now there are some marketing systems out there that are solely 
geared towards your current network marketing opportunity.  I made 
the mistake of using those too.  

 
A good marketing system will allow you to integrate your 
autoresponder with their system, allowing you to own your own leads.   

 
Otherwise, the second you stop paying for that marketing system 
because you change products or services (my original marketing 
system was geared toward the travel business) you’re most likely not 
going to want to shell out the monthly fee for that marketing system 
just so you can communicate with your leads.   

 
But I Can Export My Leads! 

 
Sadly, that doesn’t matter.  : ( 
 
Most autoresponders don’t let you import contacts into your 
autoresponder due SPAM prevention laws.   

 
Those that do allow you to import contacts, limit the amount per day 
that you can import, and those individuals must re-confirm their 
subscription to your list.  You will lose a ton of people in this process.  

  
Now that you know the importance of building your own list, what are 
you waiting for?  

 
 Let’s start creating this asset! 
  
 


